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Volume-of-Usage 
Counter for First 
Manufacturer's 
Mouthwash = 2 
million coupons 
redeemed 


Volume-of-Usage 
Counter for First 
Manufacturer's 

Soap = 2 
million + one 
coupons redeemec 


Total number of 
coupons authorized 
for First Manufacturer's 
mouthwash ^ 3 million 


Total number of 
coupons authorized 
for First Manufacturer's 
soap s 30 million 


15 cents 
coupon per bottle 

of First 
Manufacturer's 
mouthwash 


25 cents 
coupon per bar 

of First 
Manufacturer's 
soap 


First 
Manufacturer's 
Mouthwash/ 

Generic 
Shopping List 
Category 
Toiletries/ 
Subcategory 
MniithwRsh 


First 
Manufacturer's 
Soap/Generic 
Shopping List 
Category 
Toiletries/ 
Subcategory 
Soap 
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1300 



1301. 




Activ^^^V or 

more s^cific 
manufacturers' 

rebate (e.g., 
coupon) lists, if 
such exist 



Display a list of retailers (e.g., 
grocery stores or 
supermarkets) 



1352 




1305 



1350 



/ 



Display to user generic 
shopping list categories 
(e.g., those equating to 
Supemiarket sections such 
as produce, packaged goods 
etc.) 



1307 



1314 



No 




rint shopping list such that any 
rebated item logically linked with any 
generic shopping list subcategories 

on the shopping list are printed 
proximate to the generic shopping list 
subcategories with which the rebated 
items are logically linked 



1321 




1310 



Display to user a list of 
generic shopping list 
subcategories associated 
with the particular category 

(e.g., produce, meat, 
toiletries, etc.) selected from 
the displayed generic 
shopping list categories 



1354 



Activate the 
specified retailer's 
In-store-special 
list, if such exists 



1316^ 




Logically link the 
one or more 
rebated items, 
which the user has 
indicated should 
be added, with the 
corresponding one 
or more generic 

catagories/ 
subcategories on 
the user's 
shopping list 



Yes 



13188 

Receiv^user input irtdiMtlng 
th^t^e or more rebateoitems 
'associated with one or more^ 
generic shopping list categories/ 
subcategories on the user's^ 
shbp^ing list are to be ad^sato 
Ah& user's ?^ 



Compare the generic 
shopping list categories/ 
subcategories on the user's 
shopping list against any 
active rebate lists (e.g., 
specific manufacturers' 
coupon lists, the specified 
retailer's coupon list, the 
specified retailer's in-store 
special list), and recall any 
rebated items associated with 
the generic shopping list 
subcategories on the user's 
shopping list 



I 



Activate the 
specified retailer's 
coupon list, if such 
exists 




1312 



Activate one or more 
specific manufacturers' 
coupon lists associated 
with the specified 

retailer, if such exist 



Compare generic shopping list 
subcategories selected 
against the one or more 
activated specific 
manufacturer rebate lists, and 
recall any rebated items 
associated with the generic 
shopping list subcategories 
selected 



Yes 



1356 



1317A 



Display (e.g. on a 
computer monitor) 
any recalled rebated 
items (e.g. a product 
having an associated 
coupon or in-store- 
special) associated 
with the generic 
shopping list 
categories/ 
subcategories on the 
user's shopping list 



1317 



Display (e.g. on a 
computer monitor) 
any recalled 
rebated items 
associated with 

the selected 
generic shopping 
list subcategories 



I 



Logically link 
the rebated 

item 
associated 
with the 
corresponding 

generic 
subcategory 
just added to 

user's 
shopping list 



No 



Fig. 1 




Add the generic 

sut>category 
associated with 
the rebated item 
to the user's 
shopping list 



1320A 



-Yes 





1324 

Bill 

I manufacturer(s) or 
retailer(s) based 
upon number of 
rebated item(5) of 
the 

i manufacturer{s) or 
retailer(s) which 

have been 
logically linked 
with user's 
L _ shopping jjst _ _ 



t 

Bill 

manufacturer(s) or 
retaiter($) based 
upon number of 
rebated item(s) of 
the 

manufacturer(s) or 
retailer(s) which 
have been both 
logically linked 

with user's 
shopping list and 
printed 



1327 



± 



1328 



Bill 

manufacturer(s) or 
retaiter(s) based 
upon number of 
rebated items (s) 

of the 
manufacturer(s) or 
retailer(s) which 

have been 
logically linked 
with user's 
shopping list, 
printed, and 
subsequently 
redeemed 



1325 



Amount of bill set 
dependent upon 
value of rebate 
(e.g., percentage 
basis) 



,1326 



Amount of bill set 
dependent upon 
total number of 
rebates 




Fig. 13B 
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PRODUCE 

5) APPLE 
: 1) CABBAGE 

(10) LIME 
I 1) LETTUCE 
;iO) POTAIO LBS. 
( 5)iTCMATO 



GOODS 

2) GREEN BEANS 

2) ASPARIGAS 
1) COOKING OIL 
C 5) SCXflP 
1) SALT 
1) PEPPER 
4) PORK AND BEAN 

(2) PASTA 

PAPER GOODS 
;4); PAPER TCWLS 
TISSUE . 
( 1) FAICIAL 
: 2) TOtUT 

nAIK5f PRDDUCrS 



1) MtliC 

2) E GGS 

C 2) BUTTER 
J CHEESE 
1) CHEDDER 
C 1) AMERICAN 



MEAT 

[ 8) STEAK 
( 2) BACON 
jC 2) CmCKAN 

DfllNKS 

( 2) SODA 
jC 1) WINE 
( 1) BEER 
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Display at least two marks (e.g., 

trade or service marks) as 
respective activation mechanisms 
for a print shopping list/logout 
command 



ZJ 



2802 



uispray a prorii- 

sensitive 
enticement in 
proximity to the 
displayed at least 
two marks 



2806 




808 



Yes 



2810 



recording the marks displayed and recording the mark actually selected (i.e.. "clicked" on] 

from among those marks displayed in order to activate print shopping list/logout 
command; subsequently use recordings in conjunction with statistical techniques to rank- 
order selection of one specified mark relative to one or more other specified marks 



28d8 



Compare a calculated net 
profit against a net-profit 
threshold 



2812 



Print shopping list and rebates 
linked to Items on list 



2820 

-V- 



Activate the profit- 
sensitive giveaway 
(e.g.. print a 
shopping list but 
with additional/ 
alternate rebate 
form imprinted with 
a secret winners 
code) 




2816 



Fig. 28 



-Yes 



start 



2900 



2902 



Detect that a retailer has scanned 
in a rebate form that has secret 
winners code 




Fig. 29 
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